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BUA Foods sustains Growth performance amidst headwinds. Delivers Gross profit increase 

of 96% to N260 Billion 

Profit After Tax grew by 23% to N112.1Billion for   12M 2023. Turnover grew by 74% to 

NGN729.4billion. 

 

Lagos, 31st March 2024 – BUA Foods Plc (“BUA Foods”, or “the Company”) announced its results for the 

audited 12M financial for the period ended 31 December 2023. 

 

Key Financial Highlights 
 Group 

In thousands of naira 12M 2023 12M 2022 Δ 

Revenue 729,443,355 418,347,770 74% 

Cost of Sales 468,983,756 285,555,236 64% 

Gross Profit 260,459,599 132,792,534 96% 

Gross Margin (%) 35.7% 31.7% 400bps 

Selling and distribution expenses 
(29,849,296) (14,185,483) 110% 

Administrative expenses (17,212,664) (18,733,919) (8%) 

Total operating expenses (47,061,960) (32,919,402) 43% 

Other income         809,325 15,242,660  - 

Operating Profit 206,316,119 117,492,294 75% 

Opex to Income  

Operating profit margin 

6.4% 

28.2% 

8% 

28.0% 

-160bps 

20bps 

Finance cost - net (98,181,547)     (8,682,060) 1031% 

Minimum tax charge                     (10,640)                   (1,580,531)                - 

Profit before income tax      108,123,932                  107,229,703 8% 

PBT Margin (%) 15% 25% -1000bps 

Income and deferred tax credit/ 

(expense) 

      3,973,565 (15,885,683) -125% 

Effective tax rate (%) 3.7% 14.8%               - 

Profit for the period 112,097,497 91,344,020 23% 

Earnings Per share (Kobo) 6.23 5.07 23% 

Return on Equity (%) 42.8% 39.5% 330bps 

Return on Assets (%) 10.4% 15.0% -460bps 

Total assets 1,070,439,862 607,224,625 76% 

Total equity 262,058,834 230,961,336 13% 

Total liabilities 808,381,028 376,263,288 115% 



 

Commenting on the results, Engr. (Dr.) Ayodele Abioye, the Managing Director, said: 

“2023 witnessed a very challenging operating environment characterized by macroeconomic 

headwinds. We were able to navigate these challenges leveraging our unique strategic business 

model to deliver a strong performance as top line grew by as much as 74%, with gross profit leaping 

by 96% while total assets increased significantly. This is a reaffirmation of our commitment to drive 

shareholder value underpinned by our unique capabilities as a strong, diversified and scalable food 

business. 

 

Expansion efforts across all frontiers continues to crystallize in supporting growth as we accelerate 

our strategy to become a leading food brand on the continent. 

 

We continue to drive efficiency through our integrated supply chain system by leveraging economies 

of scale in alignment with market expansion efforts towards fulfilling the increasing demand of 

customers. 

 

Looking ahead, we remain committed to unlocking opportunities for sustained and improved 

business performance while being confident in our strategic plans for the year 2024. 

 

Creating long-term value for all stakeholders is an imperative, even as we stay true to our creed of 

nourishing lives.” 

 

Key Highlights of Group performance and financial review of 12M audited. 

 

Revenue grew by 74% y-o-y to ₦729.4 billion in 12M 2023 (12M 2022: ₦418.3 billion). This was due 

to a y-o-y increase of 54% in Sugar to ₦422.5 billion (12M 2022: ₦275.2 billion), 152% in Flour to 

₦216.9 billion (12M 2022: ₦85.9 billion), and 54% in Pasta to ₦87.9 billion (12M 2022: ₦57.2 billion). 

 

Increase in cost of sales (+64%) to ₦468.98 billion in 12M 2023 (12M 2022: ₦285.55 billion) was driven 

by an increase in raw materials cost and energy cost. The high input cost environment and further 

devaluation of the Naira against the US Dollar weighed heavily on prices for raw materials. This resulted 

in higher cost of production. 

 

Gross profit increased by 96% to ₦260.45 billion in 12M 2023 (12M 2022: ₦132.79 billion) even as gross 

profit margin appreciated by 400bps to 35.7% in 12M 2023 (12M 2022: 31.7%) due to the slight selling 

price adjustment within the year. 

 

Selling and distribution expenses increased by 110% to ₦29.84 billion in 12M 2023 (12M 2022: ₦14.1 

billion) due to huge increase in cost of diesel within the period. 

 

Administrative expenses also declined by 8% to ₦17.21 billion in 12M 2023 (12M 2022: ₦21 billion)  

Total operating expenses increased by 43% to ₦47.06 billion in 12M 2023 (12M 2022: ₦32.9 billion) 

on the back of increase in selling and distribution cost along the supply chain to customers. 

 

EBITDA increased by 74% to ₦215.6 billion in 12M 2023 (12M 2022: ₦124.1 billion), driven by growth 

in gross profit. Also, EBITDA margin appreciated by 20bps to 29.6% in 12M 2023 (12M 2022: 29.4%). 



Operating profit grew by 75% to ₦206.3 billion in 12M 2023 (12M 2022: ₦117.4 billion) benefitting 

from top line growth driven by price adjustment and volume increase due to capacity expansion for 

our flour and pasta business. Operating profit margin appreciated by 20bps to 28.2% in 12M 2023 

(12M 2022: 28%). 

 

Finance fees grew by 1031% to ₦98.18 billion in 12M 2023 (12M 2022: ₦8.68 billion) largely driven 

by FX losses within the period. 

 

Profit before tax increased by 8% to ₦108.12 billion in 12M 2023 (12M 2022: ₦107.2billion), 

however, profit before tax margin dropped to 15%. 

 

Profit after tax grew by 23% to ₦112.09 billion in 12M 2023 (12M 2022: ₦91.3 billion). while the 

Earning per Share (EPS) grew by 23% to N6.23 in 12M 2023 from N5.07 in the corresponding period. 

 

Total assets increased to ₦1,070 Trillion as of 12M 2023 (FY 2022: ₦607.2 billion) driven largely by      

strategic transactions in trade and other receivables as well as forex valuations. 

 

Total liabilities increased by 115% to ₦808.3 billion as of 12M 2023 (FY 2022: ₦376.2 billion). 

 
Total equity increased by 13% to ₦262.05 billion as of 12M 2023 (FY 2022: ₦376.2 billion) mainly due 

to a significant growth of 14% in retained earnings to ₦254.1 billion as of 12M 2023 (FY 2022: ₦222.9 

billion). 

 
Operating segment performance 

 

Sugar division 

The Sugar division contributed 58% to revenue in 12M 2023 (12M 2022: 66%). Sugar Revenue grew 

by 53% to ₦421.5 billion in 12M 2023 (12M 2022: ₦275.2 billion). The increase in revenue is due majorly 

to price adjustments within the period. Volume sold increased marginally by 5% to 635,519 tons within 

the period (12M 2022: 607,218 tons). 

 

Flour division 

The Flour division contributed 30% to revenue in 12M 2023 (12M 2022: 20%). Revenue increased by 

152% to ₦216.9 billion in 12M 2023 (12M 2022: ₦85.9 billion). The growth in revenue is due both to 

volume increase and price adjustment within the period. Contribution margin also increased to 27% 

from 18% for the same period last year due to higher selling price. 

 

Pasta division 

The Pasta division contributed 12% to revenue in 12M 2023 (12M 2022: 14%). Revenue increased by 

54% to ₦87.9 billion in 12M 2023 (12M 20202: ₦57.2 billion). The increase in sales volume is due to 

gradual commissioning of new pasta production lines. There was also a 16% increase in production 

volume to 129,062 tons in 12M 2023 (12M 2022: 111,577 tons). 

 

Rice division 

The rice division debuted in 2023 contributing marginally to revenue. The total of N2.1 billion was 

generated from its operations. The challenges in the paddy supply chain for rice production affected 

the plans for full commercialization, however, we are working with local farmers to bolster the 

effectiveness of the paddy supplies and optimize operations in 2024. 



 

 

 

 

For further information, please 

 

contact:Abdulrasheed Olayiwola 

Chief Financial Officer 

E: Abdulrasheed.Olayiwola@buafoodsplc.com 

M: 234 803 334 3914 

 

Emmanuel Chijioke 

Head, Investor Relations 

E: emmanuel.chijioke@buafoodsplc.com 

M: +234 8033651390 

 

BUA Foods Investor RelationsIR@buafoodsplc.com 
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Definition of terms 

 Gross profit refers to revenue minus cost of sales. 

Gross profit margin corresponds to gross profit as a % of revenue. 

 

Operating expenses corresponds to Selling and distribution expenses, Administrative expensesand 

Other operating expenses. 

 

EBITDA refers to earnings before interest, tax, depreciation and amortization. 

 

EBITDA margin corresponds to EBITDA as a % of revenue. 

 

Operating profit refers to gross profit minus operating expenses plus other operating income. 

 

Operating profit Margin corresponds to EBIT as a % of revenue. 

 

Profit before Tax corresponds to EBIT minus net finance (cost)/income and plus share of profitof 

associates and joint venture using the equity method. 

 

Profit before tax margin corresponds to profit before tax as a % of revenue. Return on equity 

corresponds to net profit reported to average total equity. Return on assets corresponds to net profit 

reported to average total assets. 

Earnings per share is profit after tax from continuing operations reported to weighted averagenumber of 

shares. 

 
About BUA Foods Plc 

BUA Foods Plc (NGX: BUAFOODS) is a leading food business with well diversified and scalable operations 

producing sugar, flour, pasta, rice and edible oils. The Company owns strategically located plants across 

Nigeria, in addition to a cordial alliance with local stakeholders in host communities. Additionally, BUA 

Foods is a resilient business built on a strong brand proposition and is an operator that has a well-known 

reputation for delivering high-quality products. 

BUA Foods continues to invest in modern technology for efficient food production, innovatively expanding 

with strategic partners across the value chain. The Company is also well positioned to leverage significant 

export potentials across West Africa and the larger African continent. 

Headquartered and listed in Nigeria, BUA Foods is one of the most capitalized companies on the NGX 

Exchange and a leading consumer goods firm by market value. 
 

For more information visit https://www.buafoodsplc.com/overview/  
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